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Itôs May! 
 
Finally weôre saying goodbye to the cold weather weôve all been 
enduring. Yes even you folks down in the south ï youôve felt the bite of 
cold this winter. In Scotland the year has started promisingly and now 
the apple blossom has appeared, giving the gardens and lined 
roadways a rich warm feeling. Weôve even been told to expect a good 
summer. Of course, sometimes in Scotland that means we creep into 
the eighties for a couple of days during the summer! 
 
Nevertheless, doesnôt summer perk you up a lot? And nothing better 
than seeing the sunshine in the morning, grab a book (or your 
favourite e-reader, of course) and just sit out back soaking up the sun 
and getting lost in a story. 
 
Our main contributors are back again this month. Jolie du Pre has 
some great advice on how to use Twitter hash-tags, Brenna Lyons takes 
a look inside the industry at how much say an author has on how the 
book turns out, Zetta Brown has a look at what makes a good cover, 
and Jacko aims his strange views at beer ï of all things.  
 
Weôll also take a look at some of the recent book-related news, 
including why itôs not a good idea to take an iPad to bed, and top that 
all up with the latest from our publishing house.  
 
 
 
 
  
Enjoy!  
 
Jim Brown ï Owner, LL -Publications/Logical -Lust Publications  
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Zetta Brown  
 

ñBook Cover s: Art o r  Clip -Art Collage? ò 
 

You canôt tell a book by its cover, but the cover helps to sell a lot of copies of the book.  
 
I am attracted to books by their covers. In fact, I collect print books from a certain time and by 
certain publishers because I enjoy their artwork. When you think about the time, effort, and 
skill that went into making these mini masterpieces, and then compare it to what is done today, 
you canôt help but be impressed. I donôt mean to say that modern cover artists are lazy and 
untalented.  Well...not all of them anyway. 
 
For some time now I have been seeing more and more books using the same  cover art. Iôm 
talk ing about the exact same images: the same torsos, head shots, animal poses, housesðthe list 
goes on. 
 
Itôs one thing if an author or publisher wants to show continuity in a series of books that are 
linked by story  or compose a particular  line of books for a publisher . For example, if you look at 
Barbara Cartlandôs books from the 1970s, the men and women look the same, only their hair or 
eye colour changes. And letôs not forget how Fabio was fab in the 1980s flashing his chest and 
long locks everywhere. At least with Babs and Fabs you knew their books were in the romance 
genre. These days, itôs possible to find the exact same images being used, say, on the cover of a 
horror novel and an inspirational romance. This helps no one. It doesnôt help the author 
distinguish him/herself, and it doesnôt help readers find the books they want. 
 
I have nothing against using clip art on book covers. The cover for my short story, ñDevil Donôt 
Want Herò is a clip art photo. We use clip art for other titles, too, usually for the short storie s. 
The novels at both our houses get the full treatment from our resident cover goddess, Helen E. 
H. Madden who uses various techniques, including clip art, but she is a freehand artist as well.  
 
But I am sick and tired of seeing the same exact images on varying books in varying genres. And 
it doesnôt matter if itôs a print book an ebook, indie published or New York mega-published. I 
am seeing too many look-alike books. Itôs like a group of cover artistsðor authors making their 
own coversðall have an account at iStockphoto and all have access to the same lightbox.   
 
Hereôs a tip: If you plan to use stock images, make sure that the image hasnôt been downloaded 
thousands of times already. While the number of downloads doesnôt mean itôs been used that 
many times, you can guarantee itôs a popular image.  
 
Originality can do the book and the artist a world of good. For example, EPIC honours 
excellence in ebook cover art with their QUASAR, ARIANA, and the Dirk A . Wolf awards. 
Nothing like being an award winner to attract readers!  
 
Iôm not going to call out any books by title, but I challenge you to start 
noticing if you see what I see. 
 

Zetta Brown is editor -in-chief at LL-Publications . She is a published 
author of genre and literary fiction. She  offers her freelance editing 
services through JimAndZetta.com a uthor and publisher services . 

http://www.ll-publications.com/devil.html
http://www.ll-publications.com/devil.html
http://www.cynicalwoman.com/
http://www.cynicalwoman.com/
http://www.epicauthors.com/epicawards.html
http://www.ll-publications.com/
http://www.jimandzetta.com/


News ... News ... News 
 

The latest on...just about anything. 
 
 

Amazon In a Huff with Penguin ɀ Slashes Prices on Penguin Books 
 

While many publishers have signed agreements with Amazon, albeit not the in the way 
Amazon would like, Penguin have so far held out on signing a contract to sell Penguin 
ebooks on Amazon. In a move reminiscent of playground tit-for -tat, Amazonôs response is to 
slash the price of some of Penguinôs hardcover books to $9.99. Be prepared to see a lot of 
what would until now have been called amazing moves on price as the ever-increasing 
popularity of ebooks tries to drive the prices down.  

http://bit.ly/aPdjCG  
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Unless of course youôre an insomniac. Thatôs the advice coming from doctors who say that 
the iPadôs electroluminescent screen display inhibits the production of melatonin, the 
chemical our body produces to induce sleep. So you should buy a Sony then, or a Cool-er 
reader, yes? Well, perhaps not according to the docs. E-ink technology is thought to cause 
eye-strain!  

http://bit.ly/cAAsWU  

 

British Academic Admits to Poison -Penning Amazon Reviews  
 

In what was either a truly remarkable display of arrogance or simply incredible naivety, 
leading British historian Orlando Figes penned several bad reviews of books that were in 
competition to his own. When the author of one of those books, Dr Rachel Polonsky, started 
to investigate, she was unbelievably threatened with legal action by Figes. When the 
revelations finally made it into the public eye, Figes at first blamed his wife ï also a 
recognised historian -  with her ñadmittingò it was her who wrote the reviews. But Dr 
Polonsky had the bit between her teeth by now and after what is reported to have numerous 
communications between the lawyers of both sides, Professor Orlando Figes, leading British 
Historian and Academic admitted it was him all along.  

Figes has been ñon vacationò since the news broke.  

If the above is not the perfect example of how an author can ruin not one, but two (his wifeô 
as well) reputations, The Modern Reader doesnôt know what is. 

http://bit.ly/9hJxo8  

http://bit.ly/aPdjCG
http://bit.ly/cAAsWU
http://bit.ly/9hJxo8


 

LL-Publications an d Logical-Lust on Shelfari  
 

We now have a shelf on Shelfari, so come check us out. 

http://www.shelfari.com/groups/57013/about  

 

 

African -American Romance Reader Survey  
 

The Romance Slam Jam is conducting a survey.  ñToo often, the publishing industry 
provides only anecdotes or theories regarding who we are; where we are; what we want; and 
whether we have the numbers to support a wide variety of literary genres. It's time we spoke 
for ourselves.ò 

Deadline is July 31, 2010. 
http://www.romanceslamjam.org/survey/  
 

 

Pitch Day at The Publishing Trove  ɀ May 12, 2010   
 

http://groups.yahoo.com/group/pu blishingtrove/  
 
Starting on Wednesday, May 12, 2010 and continuing every Wednesday at Trinity Blacioôs 
group, The Publishing Trove.  Authors will be able to pitch one story they are either working 
on or have finished. These authors will use our group to pitch their story. Each author 
should have a brief synopsis of their story and put it in the files section for publishers to 
view. 
 

Publishers may also hold chats about what they are looking for . Contact Trinity  at: 
trinityblacio12@gmail.com  
 
 

Twitter is The Place for Authors and Readers Alike  
 

ñFor authors and readers alike, Twitter  is quickly becoming the ultimate online book clubò 

Think about it ï no need to set up a blog or a website or a chat-room. Use Twitter to chat 
about your favourite books and authors, quick and simple. For authors too, Twitter is the 
simple and easy way to gather a following. 

http://bit.ly/dfngP0  

 

Got News?  
 

Do you have something youôd like to see in our newsletter? Got an announcement or 
news? Have a question or comment? Contact us at: 

editor(at)ll -publications.com  

http://www.shelfari.com/groups/57013/about
http://www.romanceslamjam.org/survey/
http://groups.yahoo.com/group/publishingtrove/
mailto:trinityblacio12%40gmail.com
http://bit.ly/dfngP0


 

Industry Commentary by Brenna Lyons  
 

ñDonôt Blame the Authorò 
 

Readers have often blamed authors for things they had no control over. Iôm certain someone 
blamed a writer on wax tablets for the fact that they melted in the desert. Does that sound 
ridiculous? No more ridiculous than many complaints Iôve heard. If youôre willing to read it, 
Iôm willing to tell you what you can realistically blame the author for and what you canôt. 
 
ñThe cover is horrible. It doesnôt match the book at all. Why did you let  the 
publisher do that?ò 
 
FACT : You cannot blame an author for the cover of the book. Or for a misrepresentative 
blurb. Or for a title you  donôt like. The contract an author has with the publisher says all of 
these things are the publisherôs side of the coin, and the author has little or no say in them.  
While indie press allows authors a certain amount of control over what they want, the 
publisher has final say. Often, the authorôs choice is nixed by the publisher. The publishers 
have their own sensibilities that may include things like: ñWe donôt allow a picture of a 
woman or man holding a baby/toddler on an erom book, even if the book  centers around 
someone with a small child finding love.ò or ñWe think the words dark, blood, and heart are 
far overused in book titles and will ask you to change a title that has one of those words (or 
more) in it.ò 
 
In NY conglomerate, itôs even worse. The art department and marketing department (many 
of which may not even have read the book) are in charge of titles, covers, and blurbs. Can 
you protest a bad cover? Unless your name is Stephen King (i.e. you are a blockbuster 
author), you probably wonôt have much luck at it. Even NY Times bestselling authors lament 
about the choices their publishers make. Worse, NY conglomerate typically does not use the 
extensive questionnaire many indies do to make art that matches the book. 
 
ñThe editing is horrible. How could you let them do that?ò 
 
FACT : While I do not advocate anyone signing a contract that lets the publisher make 
changes without my approval, guess whose side the final call on edit quality is? The 
publisherôs, of course. Though I do not always agree with the version of Chicago Manual of 
Style or Merriam -Webster the publisher chooses to use or their personal style sheet, they 
have a line they keep to, and I have to toe to it to publish with them. This doesnôt mean I 
accept things that are blatantly wrong, but I do sometimes accept what I personally consider 
the weaker choice because itôs their style sheet to do it that way.  
 
I have an entire article  on who is at fault when there is a bad edit 
on a book, and while itôs easy to say itôs the authorôs fault, that is 
not always true. In many cases, itôs a combination of the author, 
editor, EIC, formatter, proofer, and publisherémore or less 
blame falling in each corner.  
 
One thing I want to point out is that the human mind has the 
amazing ability to complete and correct patterns, especially when 

http://brennalyonsden.blogspot.com/2007/06/repost-51905-who-is-at-fault.html


the mind already knows what should be there/what you think is there. Thatôs one of the 
reasons authors need editors in the first place. If the editor is a bad one and doesnôt see the 
errors, the author may not see them because the mind makes her think she sees what should 
be there. 
Worse, if the error occurs after the authorôs final look at the book, how could the author 
possibly be to blame? With an early book of mine, I had the publisher release the book not 
once but three times with the pre-galley fileéand with an error the formatter created for 
me. 
 
ñTell your publisher that I want the e-book now  and at the mass market price 
or bel ow. Youôre the author. They will listen to you, and they wonôt listen to 
me.ò 
 
FACT : Nothing could be further from the truth. Again, the difference here is the difference 
between your average indie/e and your average NY conglomerate press. The indie presses 
tend to view readers as the customers and distribution channels as nothing but a way to 
reach the customers, while NY conglomerate has been quoted saying they view the 
distribution channels as their customers. At the same time, indie press sees authors as 
business associates, while NY sees them largely as contracted employees. Those basic 
differences explain a lot.  
 
Indie press has spent the last 15+ years actively testing and surveying on pricing, DRM, and 
availability to find that happy medium with our  customers (the readers) that NY is just now 
venturing into. In the meantime, NY conglomerate is going to make their own mistakes, 
mainly because they donôt really understand the e-book market or the existing readers and 
want to try and force a print model  onto an e-book market. That doesnôt fit. If they used the 
information indies have amassed, they might make other choices, but failing that, they are 
going to make those mistakes and hopefully learn from them as indie did. 
 
When an indie author forwards an  e-mail with a concern to the publisher or says, ñIôve 
heard from a reader thatéò, the publisher actively investigates whether or not there is any 
way to address the concern and makes a determination as quickly as possible, because the 
publisher both views the reader as the customer and sees the author as a business partner in 
maximizing customer satisfaction.  
 
NY conglomerate, by comparison, doesnôt seem to respond to reader concerns, no matter 
who delivers them to the publisher, author or reader. Keep in mind that the conglomerates 
are corporations with a board of directors and shareholders to satisfy. While indie has the 
freedom to turn on a dime, NY turns on a railroad turnstile and answers to a lot more 
people before they can make any attempt at a change. To boot, they have to convince more 
people that such change is a good idea and get their agreement to it. As such, they seem to 
disregard reader concerns. 
 
ñBut your contract sayséò 
 
FACT : Within a certain range, contracts are standard. A sample of a basic indie contract 
can be viewed at EPICôs site, and many indie publishers will show you a copy of their 
contract on the site. NY conglomerate doesnôt do that, but they are known for having a 
certain boilerplate contract that can be negotiated from there.  
 
A basic contract normally assigns responsibilities. Among them, it states that what 
particular formats will be used (beyond a very vague note of print and/or e -book) is the 
publisherôs choice, not the authorôs. It also states that which distribution channels to use, 

http://www.epicauthors.com/contract.html


what price to set, whether to use DRM, and when to release the books (within reason), are 
the publisherôs choice.  
 
With a history of more than 50 years of mass market paperback coming out 6-12 months or 
more after a hard bound edition, the idea of an e-book 6 months after the hard bound 
edition sounds reasonable to a NY conglomerate. Pricing e-books to the hard bound edition, 
while no mass market exists, seems reasonable to them.  
 
By comparison, your average indie publisher releases the e-book before the print, 
concurrent to the print, or in closer proximity to the print. And indie has already found their 
pricing balance and knows how it will affect print sales.  
 
In short, the author has no say over how the publisher prices, whether or not the books have 
DRM on them, when they release, where they release, or any of the other things readers 
often blame authors for. The best an author can do is try to make sure a publisher aligns 
with what he/she wants in a publisher before signing the contract. But publishers can 
change, and authors have no say in that change. Publishers do not consult authors about 
business decisions. They announce them. 
 
A lot of the NY conglomerate authors getting hurt by this now have not had to deal with e-
books before  a year or two ago. e-Books were a rider on their original contracts, post 
Rosetta judgment, and the rights weren't being used by the publishers...or the authors were 
savvy enough to keep those e-book rights originally, which not many were, if they were new 
enough. Now NY is barrelling into the market, and the authors have already signed the right 
to complain away because they never thought NY would use it in the way they are, if they 
chose to use it at all.  
 
Keep in mind that you may well sign books that don't release for three or more years. The 
market changes a lot in that time. Worse, as long as that rider is on the contract, a book that 
has been out for sale for a decade or more can later be affected by it. A book being an older 
title now released in e-book does not mean the author signed a new addendum and agreed 
to what the publisher is now doing. It may well be an old contract affecting new releases in 
e-book format.  
 
ñThen leave that publisher. You donôt want to hack off your readers, do you?ò 
 
FACT : No, I can honestly say I have never met an author that wanted to hack off readers. 
But leaving a publisher is not as simple as you might believe, even with newer books that 
have not released yetéor havenôt been written yet. 
 
Many NY conglomerate contracts and some indie ones lock authors into future books they 
put out. When that's in the contract, you cannot just pull up stakes and move somewhere 
else. You are already contract locked into a certain number of books or a certain series of 
books with the publisher you're already contracted to. That means, since this has become an 
issue, a lot of authors find themselves upset with the publisher and unable to walk, as 
readers would like them to.  
 
You don't just say, ñI don't like the contract anymore.ò It doesn't work that way. You live to 
the contract as far as it goes. The best you can do is refuse that clause in future contracts to 
time yourself out of that publisher as soon as possible. People have signed contracts ten 
years ago that still affect where they place books today. 
 

http://www.rosettabooks.com/legal.php
http://www.rosettabooks.com/legal.php


But that has its own host of problems. If the clause is for an entire series (which is fairly 
standard), you still can't walk that series out, though you can take other series out. But, 
would you really want to? Having a series spread around at several publishers is hardly 
ideal. Even connected worlds often work best at a single publisher. If the readers have to 
find them piecemeal, they aren't happy about it. 
 

You have to pick your battles. I refuse to sign first right of 
refusal on anything I write next or first right of refusal on 
a genre. I tell everyone I teach not to. Get that out of a 
contract. I will consider first right of refu sal on a series, 
with the series released at the first refusal...with certain 
limitations. I refuse to sign anything that lets someone 
else making final editing choices on my work. I refuse to 
sign life of copyright contracts. I refuse to sign contracts 
that limit me to more than not selling items with my cover 
art on them because limiting my marketing is not a good 

situation to be in. Those are the things I deem most important to me because I've been 
burned by them or seen others burned by them before.  
 
Fighting for which formats I want when and at what prices is something I don't worry 
about, since I choose the publishers that align with what I want in the first place and 
therefore don't have to fight that. Have I ever been disappointed or stuck in a bad contract 
because the publisher did something unexpected? Twice in more than 80 contracts, and I 
ditched those as soon as humanly possible. You have to build a certain amount of risk into 
the business model, at least if you're dealing with more than one book. Back to the subject... 
You must choose who you work with very carefully, and I cover that in great detail in the 
classes I teach on finding and vetting  an indie publisher.  
 
Can you change something in a contract? Yes, but choose your battles. I have personally 
red-lined things in contracts and refused to sign it. If you don't pick your battles wisely and 
demand too many changes in the boilerplate, you lose the contract. Is there another 
contract out there? Yes, and I've walked away from bad deals, but if you continue to ask for 
too much, you lose that one too...and the next...and the next. One of the best things to do is 
find out who has a favorable contract that i s close to what you want going in, and then ask 
for less changes. Indie makes that easy.  
 
There is also what is called ñnon-enforceable clauses.ò I said I don't sign first right of refusal 
on anything I write or genre. In the early days, I refused it. Now , I cross it out as non-
enforceable. In short, you cannot sign something to one company that you have already 
signed to another. If I have first right of refusal on a series out there already, I can hardly 
sign FROR on the genre that series is in. Even if I wanted to, I can't.  
 
But, there is a problem. A lot of authors aren't being taught in the indie system. Between the 
authors that do not treat this like a career and blithely stumble in and the authors that are 
being taught by others, I have met many newer authors that have been taught the following 
by more mainstream groups: ñThere is only one right way to get published. Get an agent and 
have that agent vet your contract. You don't need to know much about contracts because the 
agent will take care of that for you.ò  
 
While that sounds insane to me, some think thatôs the way the market works. These poor 
kids don't know what they are getting into, and since thatôs what theyôve been taught, they 
go in at a disadvantage. Worse, the agent is already in the mode of only asking for certain 
changes to boilerplate, unless otherwise instructed by the author to do so. That means they 

http://brennalyonsden.blogspot.com/2009/03/publisher-blues-how-to-choose.html


are going to accept things you personally might not, if you knew enough to ask for those 
changes. 
 
 The indie pioneers didnôt have the sort of resources available today when we started out. I 
made a few early errors, learned from them, and sought out the indie resources available to 
me. I read the books, and all the books were about NY conglomerate and pretty much said 
to get an agent...which I tried, but my first two books were 214K and 165K in length from an 
untried author. No agent would take that on. No NY conglomerate publisher would. There 
were few resources for indies, at the time, and they weren't easy to find. So, during my 
association with EPIC, we've created and nurtured them. 
 
Whether the author doesnôt realize itôs a career and a business and doesnôt do his/her 
homework, doesnôt know how to find the resources, the resources for what he/she needed 
didnôt exist when the contract was signed, or the author was given poor information, the 
contract may not be as favorable as the author might have needed in the end. 
 
ñStrike or something, darn it!  How useless are you?ò 
 
FACT : While screenwriters did strike, they are in an industry that has a union and 
collective bargaining. Novelists sign individual contracts, and while groups like Authors 
Guild and the various Writers of America Groups (even EPIC) may well advise against 
signing certain contract clauses, and while some of the larger ones may file suit for groups of 
member authors to end a decidedly illegal practice or to nail down a clause or law that is not 
clear, authors do not have a union that operates like the one screenwriters have.  
 
ñWell, just tell us this, darn it! Why donôt more authors explain that they have 
so little control and place the buck with the publisher, where it belongs?ò 
 
FACT : Hacking off publisher A nearly guarantees that publisher A will share the tale with 
publisher B and C and E. Authors can and do get blacklisted if the publishers feel the author 
was unreasonable, unprofessional, and/or somehow hurtful to the publisherôs reputation.  
There are a lot of authors who don't feel confident saying, ñMy publisher is an idiot (strike 
thatéis learning the ropes). Please be patient while they learn this. I'm stuck just like you're 
stuck.ò 
 
Many authors have been stung by readers that donôt care what the authorôs concerns are and 
may well have accused the author of lying about the contract concerns and business 
concerns. While I realize that most readers love authors and want to understand the 
limitations authors have and that authors are often on the same side of issues with readers, 
a bad experience can leave an author gun shy of telling readers the concerns again. 
 
ñWhy donôt more authors self-publish and take publishers out of the loop?ò 
 
It sounds good on paper, but there are several problems: 
 
1)  A lot of authors cannot format, make cover art, etc. They are writers, and some are 

borderline computer illiterate. Publishers will do all of that and more. Not everyone 
possesses the skills, has time, or wants to spend the time learning the skills to publish 
themselves. I donôt just mean converting a file to PDF. Disregarding the fact that many 
authors without computer experience can barely format a DOC file, just pushing the 
button to save as PDF does not make the flowing text required for many conversions. 
That sort of thing has a learning curve, as does formatting for certain distribution 
channels. 

http://www.epicauthors.com/index.html
http://www.epicauthors.com/redflags.html


2)  A lot of sales come from the publisher site. They have an established audience that 
starts the buzz and sales immediately. Even with self-marketing, you may not be able to 
build that buzz as a newer author. You donôt just put a book on your own web site and 
sell it successfully. For one thing, many readers are site loyal. If they purchase from 
Fictionwise, they buy there. If they purchase from Logical Lust and LooseId and Phaze, 
thatôs where they buy. Unless they are on a Yahoo group with the author and see the 
notice of a new release away from those sites (especially self-published books), they may 
never realize the book has released. If the author misses the site/group/blog where a 
reader gets information, that reader may not see it. 

 
3)  Even if you make the e-books and are willing to forego the sales at the publisher site, 

very few authors make money selling just from their own sites. They need the same 
distribution channels that publishers use...or as close as they can get to them, since 
some of them won't deal with self-publishing at all. That means you're still losing the 
percentage to distribution channels and not making all that money for yourselféand 
youôre limited in where you can offer the book for sale, which excludes one of the biggest 
distribution channels around.  

 
4)  If you do just put your boo k out on the distribution sites by yourself, chances are you 

will get lost in the crowd. While some people like to claim that a good price will bring 
the readers, thatôs not entirely true. For every book set at a low price that succeeds, 
there are dozens that donôt. 

 
5)  There is still a reader mindset that, if the book was any good, the author could have 

signed it to a publisher instead of self-publishing, so it must not be much good. Never 
mind that the author could have signed it to a publisher and chose not to, for his own 
reasons, which often align with the reasons readers that urge authors to self-publishing 
are stating. 
 
Don't get me wrong. Self-published books have a market, and sometimes a book 
becomes a blockbuster (95% of the time with a non-ficti on book, rather than fiction), 
but that market in no way resembles the market for books through the usual 
distribution channels and traditional publishing. The average self -published book sells 
less than 200 copies. Even authors who expect to sell 1000 copies the first month with 
an established e-publisher are lucky to sell those 200 copies over the first year. I've seen 
this in action.  

 
Which all adds up to...?  
 
6) I make more than 100 times more money with a publisher than without 
one, and I've done both many times. It would be great if readers would just 
line up to buy from me, wherever I hang my hat, but it doesn't really work 
that way, even for an established author. Well, maybe it would for Stephen 
King, but not for your average author.  

 
Brenna Lyons wears many  hats, sometimes all on the same day: three-time president  of EPIC, 
author  of more than  60 published works,  columnist,  special needs teacher, wife,  mother...  
Moreover,  she's a member in  good standing  of ERWA, WRW, IWOFA, WPM, MWW  and Broad 
Universe. In  her first  five years published in novel-length,  she's finaled  for  6 EPPIES (in  five 
different  categories), 3 PEARLS (including  one Honorable  Mention,  second to Angela Knight),  2 
CAPAS and a Dream Realm Award.  She's also taken Spinetingler's  Book of the Year for  2007. 
Brenna writes  milieu -heavy dark  fiction,  mainly  science fiction,  fantasy  and horror,  straight  
genre, romance and erotic  crosses, poetry,  articles  and essays. She teaches classes in everything  
from  POV studies to advanced editing,  networ king  to marketing.   

http://www.logical-lust.com/
http://www.loose-id.com/
http://www.phaze.com/


Doing That Write Thing  
 

By Jolie du Pré 
 

ñHow to Use Twitter Hashtags to Promote  
Your Fiction on Twitter ò 

 
Learning how to use Twitter hashtags will help you with your fiction promotion on Twitter. 
Twitter is a social networking site t hat has not only helped people connect with others, it 
has also helped writers sell books.    
 
What are Twitter hashtags?  
 
Number signs or hashtags look like this - #. A Twitter hashtag places a word next to the 
hashtag symbol. For example, a Twitter hashtag for "fiction" is #fiction.  
Twitter incorporates hashtags to provide real -time tracking of a specific topic. For example, 
on Fridays, Twitter has a day called "Follow Friday." This is a day for you to promote the 
pages of your Twitter friends. Two popular Twitter hashtags for Follow Friday are #FF and 
#followfriday.  
 
How to use Twitter hashtags to promote your fiction.  
 
You've written your novel or short story.  Now you'd like to promote it on Twitter. When you 
use a keyword in your 140 word tweet, place a Twitter hashtag in the tweet. How do you 
know if you are using a keyword that has a Twitter hashtag? It's best not to guess. Use a tool 
to help you look up established Twitter hashtags. You can make up your own, but it's better 
to go with established hashtags. 

 
Visit the site Twubs (http://twubs.com/ ).   Use their search bar to see if a 
hashtag you have in mind has already been established. Let's look at the 
example below. 

 
How to use Twitter hashtags to promote a short s tory on vampires.  
 
Let's say you wrote a short story about vampires.  Go to Twubs and type "vampires" in the 
search bar.  Tweets with the hashtag #vampires will appear in the Real Time Mode.  You 
will also find a section called Related Twubs on the side.  This section gives you similar 
hashtags.  Therefore, when you promote your short story on Twitter, you would include 
#vampires with your promotion.  

 
Example:  Read my new vampire short story.  #vampires #fiction (link)  
 

Try to include at least two relevant hashtags within the 140 characters.  Use a 
link shortener when necessary. 
 
Research hashtags to discover which will be beneficial for you and your 
articles. Not every hashtag that appears to be part of your content will be 
beneficial.  

Jolie du Pré is a full -time, professional  writer.  As well  as an author  and editor  of 
erotic  fiction,  sheôs an article  writer,  ghostwriter,  and news blog moderator.  Many  
of her articles  can be seen at Associated Content and Examiner.com .   

http://twubs.com/
http://www.associatedcontent.com/
http://www.examiner.com/


Off The Wall with Jacko  
ñLooking at the world  through  strange eyes...ò 

 
By Mark Jackman 

 

ñBirthdays ...and Other Things That  Ales You ò 
 

Iôve just reached a milestone, as I turned thirty in April. Yeah, thanks for the birthday card, 
by the way; thanks loads. Iôm not going to write about the whole growing older thing, or how 
you forgot my birthday, because it just ends up annoying people. Iôll write about turning 
thirty and everyone over thirty will be saying ñIôd kill to be thirty, again. Wait until you 
reach (insert older age here).ò  Even if Shigechiyo Izumi, a 120 year old fella from Japan 
wrote this article, Jeanne Calment, the worldôs oldest person (122) would read it and say ñIôd 
kill to be 120. You wait until you reach 122.ò 

Nope, I donôt want to talk about that. If youôve read my article, or had a look at my blog, 
then youôll have a fair idea that I love a beer or two, and if you know that, then youôll be 
surprised to know that I just spat out an ale as it was the most disgusting thing Iôve ever 
nearly drunk: ñHot Cross Ale.ò 

 Us Brits often look down our noses (which are often up in the air) at the 
Yanks when it comes to beer, but youôre getting better, much better, and 
micro -breweries are popping up all over the country brewing some great ale, 
by all accounts. After what I just tasted we have no right to ever look down 
on any beer-brewing country, ever again. 

 ñHot Cross Ale.ò 

 In order to celebrate the joys of spring, a British supermarket teamed up with a brewery to 
fuse the taste of ale with the taste of a hot cross bun. 

 And I bought one. 

 I should have known. 

Hot cross buns and ale is like Bobby Brown and Whitney Huston, Eminem and Kim 
Mathers, Britney Spears and Kevin Federline, Mike Tyson and...women. These are things 
that just donôt mix.  

But why donôt we learn? Why are humans compelled to mix things with beer 
that should not be mixed? Why? And why do I keep f*** ing buying them!   

Desperardos is a combination of lager and...tequila. Blaaaahhh! Itôs strong, 
too, at 5.9 %. I was not looking forward to tasting this as I hate  tequila due 
to drinking a whole bottle and one slammer of Jose Cuervo when I was a 
student. Still, this was...actually...quite nice. It tasted a little like ginger ale.  

Ok, what about this one: Chocolate beer! Chocolate and beer! Blaaahhh! 
Youngôs Double Chocolate Stout. Imagine if you will  a pint of Guinness with a Mars bar 



stuck in the top. Actually, itôs really nice. Itôs smooth, with loads of chocolate aromas and 
then a bitter finish.  

You can sort of see how chocolate and a dark beer would go together, but what about Wellôs 
Banana Bread Beer? Beer and bananas? Imagine if you will a pint of ale with a banana 
stuck in the top. Actually, itôs quite nice. Itôs really easy to drink, and you get a slight banana 
aftertaste.  

And last but not least, Marstonôs Oyster Stout. Why would anyone come up with the idea of 
boiling up the beer with oysters thrown in for bad luck (itôs because Oysters and stout were 
a popular meal in the UK in th e eighteenth century)? Imagine if you will a pint of Guinness 
with the barman spitting the full contents of his lungs on top. Actually, itôs quite nice, and 
possibly because thereôre no oysters in it. However, a few breweries do throw some in, and 
the 21st Amendment Brewery in California is one of them. Blaaahhh! I canôt really comment 
as Iôve never tried it. 

OK, so theyôre bad examples, but one thing which is bloody terrible is hot cross bun 
flavoured ale. Blaahhhhh! 

 

Mark  Jackman could be described as the quintessential  English  gentleman,  
much like Roger Moore or  Hugh  Grant,  but unfortunately,  it  wouldn't  be a 
very  accurate description.  He isn't  very  posh, and doesn't have a charming  
accent, but he is, however, England's  foremost  author,  scientist, hunk, 
sportsman,  musician  and virgin.  Jackman is writing  the third  and final  book 
in The Great Right Hope series and is looking  for  new projects, new 
challenges, and cucumber sandwiches. 
 

 
 

 

Mark Jackman and Five Inches of Steel  
See Markôs book trailers for The Great Right Hope on YouTube: 
 

ñDogging Holiday ò 
 

ñCottaging ò 
 

And more!  
 
All performed by Englandôs foremost author, hunk, scientist, musician, sportsman, and 
virgin and his band of bandi tos ï Five Inches of Steel!  
 
  

http://www.youtube.com/user/TheGreatRightHope#p/u


The Latest from LL -Publications  
 
 

COMING SOON:  
 
A Blonde Bengali Wife  by Anne Hamilton (cover art coming soon too!)  
 
They all said that Bangladesh would be an experience... 
 
For Anne Hamilton, a three month winter programme o f travel and ñcultural exchangeò in a 
country where the English language, fair hair and a rice allergy are all rare in the extreme 
was always going to be interesting, challenging and frustrating.  What they didnôt tell Anne 
was that it would also be sunny, funny and the start of a love affair with this unexplored 
area of Southeast Asia. 
 

A Blonde Bengali Wife shows the lives beyond the poverty, 
monsoons, and diarrhoea of Bangladesh and charts a vibrant 
and fascinating place where one minute Anne is levelling a 
school playing field ñfit for the national cricket team,ò 
cobbling together a sparkly outfit for a formal wedding the 
next.   
 
Along with Anne are the essential ingredients for survival: a 
travel-savvy Australian sidekick, a heaven-sent adopted 

family , and a short, dark, and handsome boy-next-door.  
 
During her adventures zipping among the dusty clamour of the capital Dhaka, the longest 
sea beach in the world at Coxôs Bazaar, verdant Sylhet tea gardens, and the voluntary health 
projects of distant vill ages, Anne amasses a lot of friends, stories...and even a husband. 
 
A Blonde Bengali Wife is the ñunexpected travelogueò that reads like a comedy of manners 
to tell  about the other side of the story of Bangladesh. 
 
All proceeds from A Blonde Bengali Wife  go to Bholaôs Children, a charity Anne 
established to help the orphaned and disabled children on the island of Bhola. 

 
 
2010 will also see the release of a short story collection by the very highly rated sci-fi writer, 
Darrell Bain  ï ñOops! ï The Latest Collection of Stories F rom Darrell Bainò. 
Look out for this excellent collection in June!  
 

 
Current Releases 

 
Our most recent release is The Hollows  which marks the start of a new 
horror series from EPPIE Award wi nning author Ben Larken.  
 

 
 
 
 

http://www.bholaschildren.org/


 
 

The Great Right Hope  ï by Mark Jackman 
 
Sid Tillsley, that Knockout from the North, is a forty -six-year-old benefit -
fraudster from Middlesbrough. He's an overweight alcoholic, and also sexist, 
homophobic and a lazy git. But one thing sets him apart from his northern 
brethren; he can kill vampires with a single punch.  
 

 
 
A Hum an Reaction  ï by Peter Ashley 

Earth is gripped in a devastating, post-apocalyptic final war that only one 
nation will be allowed to survive. In his que st to bring a proud nation to its 
knees, Commander John Henson fails to destroy a seemingly insignificant 
enemy base, and in doing so is captured. 

 
 
 

 
****  

 
2010 will be the Year of Sequel for LL-Publications. Apart from The Hollows  sequel 
(already in the works) up on deck is the sequel to The Great Right Hope  by Mark 
Jackman, as well as the sequel to A Human Reaction  by Peter Ashley.  

 



The Latest from Logical -Lust 
 
 
Nobilis Reedôs erotic sci-fi adventure Scouts  will be released on May 29th.  An 
overpopulated space station threatens to separate two young loves.  At any moment, 
Challers Dizen could find himself conscripted by the Fleet and forced to become one of their 
lethal, over-muscled Marines, while Valka Parl could be taken away by the gluttonous 
Merchants.  Their only hope to stay together is to join the mysterious Scouts.  Luckily, just 
in the nick of time, a Scout ship arrives at their station and whisks Challers and Valka away 
to begin their training.   However, they soon learn that exploring space as a Scout means 
exploring their sexuality in ways they never imagined.   Will their experiences tear them 
apart, or strengthen their bond?   And are the Scouts really the saviours they seem to be?  
Only the future will tell.  
 
Chapter One of Scouts  is online for free reading  at Logical-Lust.com, and the first five 
chapters will be serialised, one a week, until release. 
 
 
April 15th saw the release of G. A. Hauser's  Got Men?  Like it or not reality televis ion 
shows have become a staple in modern culture. Our curiosity to be the ófly-on-the-wallô and 
watch other peopleôs trials and tribulations is now a huge percentage of mainstream 
primetime viewing. In the reality show Got Men? six young men are selected ï they assume 
randomly ï for their participation as housemates in an isolated location in Nevada. The 
purpose of their stay is never revealed to them. 
 
Got Men?  examines ratings versus human frailty and deeply personal lives. How much of 
our intimate secret s are we willing to reveal to the universe? These six outgoing, handsome 
men struggle to come to terms with in a society that still does not give them equal rights to 
marry, serve in the military, or allow them to live without fear of discrimi nation. The set up 
for the big ñrevealò on Got Men?  is more than just a simple decision. Itôs about taking a 
risk. The producers of the show want the subjects to take that chance, because to them, 
ratings mean everything. 
  
  

Future Releases 
  
Alicia Night Orchidôs short story collection Tight Women in Hard Places  features 
edgy erotica filled with strong women who know what they want, and exactly how to get it, 
no matter what the situation.  
  
Evie Applegateôs short story ñLand of a Thousand Dancesò is a fantastical lesbian tale 
about a librarian who gets much more than she bargained for when she meets an enigmatic 
stranger at the pub. 
  
Carmine de la Croixôs ñThe Librarianò is a short erotic sci-fi story that takes virtual 
reality to a whole new lascivious level. 
  
M. Ch ristianôs Best S&M Erotica 3  is bound to be packed with wicked erotica to get 
your summer off to a scintillating start.  
 
Spank!  edited by D. L. King begins editing next month. Weôll update you with a release 
date for this highly naughty anthology in next m onthôs issue. 

http://www.logical-lust.com/scouts.html


We are also open to submissions for Too Much Boogie: Erotic Remixes of the Dirty Blues, 
edited by Robert Fleming . This promises to be another excellent anthology being brought 
to you by Logical-Lust. 
 
 
 

 
 

 
 
  

http://www.logical-lust.com/currentcalls.html


Contests 
 
 

The Modern Reader Contest  
 

The prizes? 
 

 
 

Right, so what do I have to do, you ask? 
 
Easy! Simply answer these questions:  
 

1) What is the most disgusting thing Mark Jackman has drunk ? 
2) What is the website that Jolie du Pré recommends with regard to hashtags? 
3) According to Brenna, why wonôt authors strike against unfair contracts? 

 
Send your answers in an email to:  
editor (at) ll -publications.com  
 
You must put NEWSLETTER CONTEST ENTRY  in the subject line!  
 
Deadline :  20 th  May 2010. Weôll pick one lucky winner at random from the correct 
entries!  
 
Itôs not as hard as you think. The answers are all here in this newsletterðyou just have to 
find them!  
 

 
 
 

 
 
We are strong believers in entering literary contests because 1) they can be challenging, 2) 
street cred and bragging rights, and 3) you can honestly call yourself an ñaward winner.ò  
The following is a short list of contests that caught our eye with deadlines in the next several 
weeks or months. Be sure to read and follow all rules/guidelines and be aware of any rights 
you may be asked to release. 
 
Devils, Dragons and Dodos  
Closes: 10th May 2010  
Fees: £0 for one entry.  
Details: We're looking for a piece of flash fiction featuring a devil, a dragon and a dodo.  
Maximum word length, 300 words plus title.  
Prizes: £20 for first place.  
Country: United Kingdom  
Category: Fiction 
Contact: 7 Melbourne Road, Newbold, Coleorton, Leicestershire. 
http://www.writelink.co.uk/community/WritersCorner2.php?action=all  

http://www.writelink.co.uk/community/WritersCorner2.php?action=all


St Martin's Press/Hillerman Mystery Comp  
Closes: 1st June 2010  
Fees: $0 for one entry.  
Details: For mystery novels based in the southwestern US, at least 60,000 words, by an 
author not p reviously published in the genre. 
Prizes: $10,000 for first place. Publication and $10,000 advance.  
Country: United States 
Category: Fiction 
Contact: St. Martin's Press/ Hillerman Mystery Competition, Thomas Dunne Books, St.  
Martin's Press, 175 Fifth Avenue, New York, New York 10010 
http://www.wordharvest.com/novel_contest.php  
 
Mid -Life Crisis  
Closes: 6th June 2010  
Fees: £2.50 for one entry.  
Details: Your story must revolve around the given theme but the interpretation is  
entirely up to you. Make every word count as you only have 1,000 in which to 
complete your story. Can be humorous or serious but portray the inner angst of a 
mid -life crisis in a compelling way. Free entry to Creative 1 Members. Full details are at the 
website. 
Prizes: £100 for first place. 2nd Prize: £75. 
Country: United Kingdom  
Category: Fiction 
Contact: Savannah House 26 Burford Road Salisbury Wiltshire SP2 8AW  
Email: info@creative-competitor.co.uk  
http://www.creativecompetitor.com/competitions  
 
Writers' Circ le Flash Fiction Contest  
Closes: 10th June 2010  
Fees: $10 for one entry.  
Details: For flash fiction up to 1,000 words.  
Prizes: $500 for first place. Also publication.  
Country: United States 
Category: Fiction 
Contact: The Writers' Circle, 1087 Warwick Ave., Warwick, RI 02888  
Email: thewriterscircle@aol.com 
http://www.riwriterscircle.com/events.html  
 
 

Dark Tales Short Story Contest  
Closes: 30th June 2010  
Fees: £3 for one entry. £6 with tick sheet crit, £15 with proof edit.  
Details: Original, unpublished horror and speculative fiction of up to 5000 words  
requir ed. All winning and shortlisted entrants also published in our  
professionally-illustrated anthology.  
Prizes: £500 for first place. £250 for 2nd, £100 for 3rd  
Country: United Kingdom  
Category: Fiction 
Contact: Dark Tales, 7 Offley Street, Worcester WR3 8BH 
http://www.darktales.co.uk  
 
  

http://www.wordharvest.com/novel_contest.php
http://webmail.protgp.com/src/compose.php?send_to=info%40creative-competitor.co.uk&SQMSESSID=1dfb560c9968cc9280d02db956409aa0
http://www.creativecompetitor.com/competitions
http://webmail.protgp.com/src/compose.php?send_to=thewriterscircle%40aol.com&SQMSESSID=1dfb560c9968cc9280d02db956409aa0
http://www.riwriterscircle.com/events.html
http://www.darktales.co.uk/


Howard Frank Mosher Short Fiction Prize  
Closes: 30th June 2010  
Fees: $20 for one entry.  
Details: For short stories up to 10,000 words.  
Prizes: $1,000 for first place. $100 x 2. 
Country: United States 
Category: Fiction 
Contact: HFMSFP, Hunger Mountain, Vermont College of Fine Arts, 36 College Street, 
Montpelier, VT 05602  
Email: hungermtn@vermontcollege.edu 
http://www.hungermtn.org/short -fiction -prize 
 
Katherine Paterson Prize for Young Adult  
Closes: 30th June 2010  
Fees: $20 for one entry.  
Details: For stories or stand-alone novel excerpts for children, up to 10,000 words. 
Prizes: $1,000 for first place. $100 x 3. 
Country: United States 
Category: Fiction 
Contact: KPP prize, Hunger Mountain, Vermont College of Fine Arts, 36 College 
Street, Montpelier, VT 05602  
http://www.hungermtn.org/katherine -paterson-prize-for -young-adult -and-childrens-
writing  
 
Red Hen Press S hort Story Award  
Closes: 30th June 2010  
Fees: $20 for one entry. One entry consists of two stories. 
Details: Enter two short stories up to 25 pages each. 
Prizes: $1,000 for first place.  
Country: United States 
Category: Fiction 
Contact: Attn: Red Hen Press Short Story Award, Red Hen Press, P.O. Box 3537, 
Granada Hills, CA 91394 
http://www.redhen.org  
 

 

 

  

http://webmail.protgp.com/src/compose.php?send_to=hungermtn%40vermontcollege.edu&SQMSESSID=1dfb560c9968cc9280d02db956409aa0
http://www.hungermtn.org/short-fiction-prize
http://www.hungermtn.org/katherine-paterson-prize-for-young-adult-and-childrens-writing
http://www.hungermtn.org/katherine-paterson-prize-for-young-adult-and-childrens-writing
http://www.redhen.org/


Opportunities  
 
 

Call for submissions  
 

LL-Publications  
Logical-Lust Publications  
  

 

Guest Bloggers Needed  
We need articles, interviews, profiles, etc. 
 

LL-Publications Blog 
Contact: editor( at)ll -publications.com  
 

Logical-Lust Blog 
Contact: editor(at)logical -lust.com 
 
 

 
 
 

Calendar ï Where to Find Us  
 

May 8 - Publishing Trove, 12-4pm EST  
http://groups.yahoo.com/group/publishingtrove/  
 
Coyo te Con Online Conference  
May 17 - Hosting the Ebooks and Ebook Conversion Workshop 4pm EST 
May 23 - Hosting the Improving your Online Communications Workshop, 4pm 
EST 
http://coyotecon.com/   

 
 

  

http://www.ll-publications.com/currentcalls.html
http://www.logical-lust.com/currentcalls.html
http://llpublications.wordpress.com/
http://logicallust.wordpress.com/
http://groups.yahoo.com/group/publishingtrove/
http://coyotecon.com/


Recipes 
 

 
 
 
 
 
 
 
For Motherôs Day, this month we feature comfort food recipes including a few Scottish 
favourites. 
 
 

Skinless Southern Fried Chicken  
  

¶ 4 large chicken breasts - boneless, 
skinless cut in half or into strips  

¶ 4c cooking oil  

¶ 2c all-purpose flour  

¶ 2 large eggs 

¶ 1/2t baking soda 

¶ Salt and pepper to taste - Lawry's 
Seasoned Salt and Seasoned Pepper 
preferred 

¶ 1 large Ziploc bag 

¶ 1large bowl 

¶ 1large skillet - cast iron preferred 

 
 

1. Pre-heat oven to 300F 
2. Pour flour , salt, pepper, and baking soda into Ziploc bag. Shake to mix. 
3. Beat eggs together in a bowl 
4. Heat cooking oil in large skillet. Test temperature by touching the bottom with a 

wooden toothpick. If you see bubbles rise from the bottomðit's ready. 
5. Dip chicken pieces in egg to coat, and then place in the Ziploc bag. Shake. 
6. Repeat dipping and shaking chicken once more. 
7. Shake off any excess flour and slowly add the chicken to the skillet. Do not crowd the 

skillet as the pieces should not touch. 
8. Fry on each side for 3-5 minutes or until golden brown.  
9. Place chicken in a baking dish lined with kitchen foil and put in a warm oven (300F) 

for 10-15 minutes. 
10. Pig out! 

 
VARIATIONS  

¶ Use any part of the chicken you prefer and not just the breast. 

¶ Soak the chicken pieces in a Ziploc bag with enough buttermilk to cover the chicken. 
Place in refrigerator  overnight (or at least a few hours). This will add flavour  and 
keep the chicken juicy. 

¶ Use pulverized corn flakes instead of flour. 

¶ Add a little milk to the egg and beat together. 
 

 
The Roost er and the Chicken  

The rooster and the chicken had a fight 
The chicken knocked the rooster out of sight 
The rooster told the chicken, ñThatôs all right, 
Iôll meet you in the soup tomorrow night! ò 



Easy Creamy Mashed Potatoes  
 

¶ 4c water 

¶ 4-5 large boiling potatoes 

¶ 2T butter  

¶ 4T cream cheese 

¶ 1/2c milk  

¶ salt and pepper to taste 
 

1. Bring water to a boil in a large pot. 
2. Peel potatoes (optional). 
3. Cut potatoes into chunksðnot too big or small . 
4. Put potatoes into boiling water and bring water to a boil 

again. 
5. Turn down  to medium heat and let potatoes simmer for 20 

minutes or until soft . 
6. Drain the potatoes. 
7. Add butter and cream cheese and mash. This makes them 

nice and creamy. 
8. Add milk as needed and mash potatoes until creamy (more milk may be needed). 
9. Salt and pepper to taste. 
10. Eat with my Skinless Southern Fried Chicken (see above!). 

 
Add -ins  

¶ Shredded cheese of your choice 

¶ Bacon bits 

¶ sautéed onions 

¶ roasted garlic 

¶ chives 

¶ Stir in buttermilk ranch dressing for a tangy zip  
 
 
 
 

Scotch Broth  
 

¶ 1lb neck of mutton (flank 
or shank) or use a beef 
hock 

¶ 2pts cold water 

¶ 1T barley 

¶ Salt and pepper 

¶ 1 medium turnip, diced  

¶ 1 leek 

¶ ½ c shelled peas 

¶ 1 carrot, grated 

¶ ¼ of a small cabbage, 
grated 

 
 

1. Place meat in a large pot, cover with cold water. 
2. Add salt and the well-washed barley. 
3. Bring to  a boil and skim. 
4. Add pepper, turnip, peas, and leek. 
5. Simmer for 90 minutes.  
6. 30 minutes before serving, add grated carrot and cabbage. 
7. Take meat out of the pot, dice meat and add the meat to the soup. 

 
 
 



Mince  ôn  Tatties 
 
¶ 1lbs ground beef (ñminceò) 

¶ 1 medium onion, peeled and sliced 

¶ 1 ¼ c beef stock 

¶ 2 bay leaves 

¶ 1t oatmeal 

¶ ½ oz. dripping  

¶ Salt and pepper 

 
1. Melt dripping in a pan.  
2. Add onions and sauté . 
3. Add beef and cook until browned. 
4. Mix salt, pepper, oatmeal, and bay leaves in with the beef stock. 
5. Pour stock mixture in with the beef.  
6. Simmer for 45 minutes, serve with mashed potatoes (ñtattiesò). 

 

 
 
Coffee with Drambuie  
 

¶ 1 measure of Drambuie 

¶ 1-2tsp soft, brown sugar 

¶ 1 pot of strong coffee 

¶ Double cream 
 
Use warmed, stemmed glasses and then: 
 

1. Add Drambu ie. 
2. Add the brown sugar. 
3. Add coffee until 1 inch below the rim. 
4. Stir until sugar is dissolved. 
5. Pour on the cream over the back of a teaspoon so it floats on the surface. 

 

 

 
  


